03

2.5 Individuals & Focus Group Meetings
2.6 Statistically-Representative Survey
2.7 On-line Survey

2.8 Needs Assessment Findings & Conclusions

SPORTS & LEISURE
MARKET ANALYSIS

76
77
82

87

91

04

3.1 Local Sports & Leisure Market Analysis

3.2 Sports Tourism Market Analysis

LONG-RANGE VISION &

RECOMMENDATIONS

91

96

107

4.1 Overview of Long-Range Vision
4.2 Mission Statement

4.3 Foundational Values

4.4 Guiding Principles

4.5 Subsystems

4.6 Subsystem Delivery Models

4.7 Subsystem Visions

107

108

108

109

14

115

118



